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Alternative Approaches to User Experience Inspiration
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Alternative Approaches to User Experience Inspiration

User-Centered
Design

“lterative process that requires designers to analyze and
evaluate how users are likely to use an interface and test
the validity of their assumptions with regards to user
behavior in real world tests with actual users™

A Field Studies A Card sorting

A Heuristic analysis A Competitive analysis
A Information architecture A Task analysis

A Cognitive walkthroughs A Personas

A Paper prototyping A lterative prototyping
A Interaction design A Usability Testing

* http://en.wikipedia.org/wiki/User-centered_design
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“Name an Innovative Brand Developed by User Centered Design”

Human Ear Professional Edition
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Alternative Approach: “Genius” Design
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